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LBP LEASING AND FINANCE CORPORATION

(A LANDBANK SUBSIDIARY)

OFFICE CIRCULAR No. OC-20-011

Date of Issue : 06 November 2020
Guidance to : ALL LLFC PERSONNEL
Subject : OBSERVANCE OF GENDER FAIR LANGUAGE

Policy Statement:

The Corporation undertakes to promote the use of non-sexist language and images in all
official documents, communications and issuances to foster gender sensitivity in the
bureaucracy. LLFC believes that language is a communication tool that articulates
consciousness, reflects culture and affects socialization, hence, the need to transform
traditional usage to a more liberating one.

Policy Guidelines:

Pursuant to Republic Act 7192 otherwise known as the “ACT PROMOTING THE
INTEGRATION OF WOMEN AS FULL AND EQUAL PARTNERS OF MEN IN DEVELOPMENT
AND NATION BUILDING AND FOR OTHER PURPOSES”, Republic Act 9710 otherwise
known as the “MAGNA CARTA OF WOMEN of 2009” which guarantees the non-
discriminatory and non-derogatory portrayal of women in all forms of media,
communication, information dissemination, and advertising and Civil Service
Commission Memorandum Circular No. 12 series of 2005 which encourages the use of
non-sexist language, LLFC hereby accepts the challenge of creating a system that will
dismantle and discontinue the use of all sexist language and practices in its bureaucracy.

To provide further guidance in producing new |IEC materials ensuring content, portrayal
of women, balance in representation, gender stereotyping, gender-neutral language,

and social media etiquette, LFFC adopts the use of Gender-Fair Media Guidebook.

Attached is CSC Memorandum Circular No. 12 series of 2005 and the Gender-Fair Media
Guidebook self-assessment tool for reference.

This Office Circular takes effect upon its issuance.
For strlc’z pl mentatlon
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OIC-President and CEO
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Civil Service Commission e
Constitution Hills, Batasang Pambansa Complex, Diliman 1126 Quezon City 3 !

Use of Non-sexist Language
X X

resoLutionno. 000433

WHEREAS, Section (2), Arficle IX-B of the 1987 Constitution provides that the Civil
Service embraces all branches, subdivisions, instrumentalities and agencies of the Government,
including government-owned or controlled corporations with original charters;

WHEREAS, Section 12 (3), Chapter 3,Titie | (A), Book V of the Administrative Code of
1987 provides that the Commission shall promulgate policies, standards and guidelines for the
Civil Service and adopt plans and programs to profnote economical, efficient and effective
personnel administration in the government;

WHEREAS, the government has been exerting effort to integrate women's concerns in its
plans and programs over the years;

WHEREAS, the Commission recogmzes that since language articulates consciousness,
reflects culture, and affects socialization, it is a very important tool in communication, and as
such, it is Important to transform Ianguage from traditional usage to a more liberating one, that
which is gender-sensitive;

WHEREAS, requiring the use of non-sexist language in common day-to-day activities,
such “as preparing letters, memoranda, and other issuances, will encourage government
employees and officials to make a conscious effort to avoid |mpl1c1t and explicit discriminatory
language against women or men, thereby helping promote gender-sensitivity in the bureaucracy;

NOW, THEREFORE, the Commission resolves to encourage all govemment officials and
employees to use non-sexist language in all official documents, communications, and issuances.

Quezon City, MAR 30 2[(6

INO-DAVID
//%4 /é'Z/’
CESAR D. BUENAF
Cefmmissioner Commissione

REBEGCA A. FERNANDEZ
Director IV
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TRADITIONAL: "Don't let Mother Nature rip you off! She's out to kill
your car's new finish... Stop her..."
SUGGESTION: "Don't let Nature rip you off! It's out to kill your car's

finish... Stop it..."
ELIMINATE SEXUAL STEREOTYPING OF ROLES BY:

a. using the same term for both genders when it comes to profession or

employment
TRADITIONAL: salesman, stewardess
SUGGESTION: sales agent, flight attendant
b. using gender fair terms in lexical terms
TRADITIONAL: sportsmanship
SUGGESTION: highest ideals of fair play
c. treating men and women in a parallel manner
TRADITIONAL: I now pronounce you man and wife.
SUGGESTION: I now pronounce you husband and wife.
d. avoiding language that reinforces stereotyping images
TRADITIONAL: a man's job, the director's girl Friday
SUGGESTION: a big job, the director's assistant

e. avoiding language that catches attention to the sex role of men and
women

TRADITIONAL.: working mothers, spinsters or old maids
SUGGESTION: wage-earning mothers, unmarried women
TRADITIONAL.: busboys, chauvinist pigs

SUGGESTION: waiters' assistants, male chauvinists

ELIMINATE SEXISM WHEN ADDRESSING PERSONS FORMALLY BY:

a. using Ms. instead of Mrs.

TRADITIONAL: ~Mrs. dela Cruz
SUGGESTION: Ms. dela Cruz

b. using a married woman's first name instead of her husband's
TRADITIONAL.: Mrs}f Juan dela Cruz
SUGGESTION: Ms/Maria Santos-dela Cruz

c. using the corresponding titles for females
TRADITIONAL.: Dra. Concepcion Reyes
SUGGESTION: Dr. Concepcion Reyes

d. using the title of the job or group in letters to unknown persons
TRADITIONAL: Dear Sir
SUGGESTION: Dear Editor, Dear Credit Manager, Dear Colleague

A
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CHECKLIST FOR ADVERTISING CONTENT AND COMMUNICATION MATERIALS

INDICATORS
A. Content G W R
1. Does it emphasize the story, rather than the sex or gender identity of the subject?
1 Does it tackle underlying gender issues? O 0 O
1 Does it promote women’s empowerment? O 0O 0O
4 Does it consider or respect women's rights? O 0 O
QO QO Q

B. Portrayal
I Does it portray women and men with dignity, not as sexual objects, or objects of ridicule? O O O
1 Does it have an empowering angle? O O O
1 Does it refrain from promating pornography, sexual harassment or gender—based

violence? O O O
4 Are roles of women and men presented as equally valuable and powerful? O O O
§ . EE—S B G G G S S e B DI B I T S G S I G S e mae  aas e

C. Balance in Representation

1. Are there equal numbers of women and men presented primary characters? (O ()
. Are there equal numbers of women and men as speaking characters O O
1} Are female and male characters treated in a parallel manner? O

| OO0

D. Stereotyping

1. Does the story present an image of women and men as multifaceted individuals
instead of stereotypical?

.. Does it avoid associating women and men with certain products or service
categories?

1. Doesitchallenge stereotypicalandrigid genderroles ofwomenandmenat

home and atwork?
4 Does it present women as significant contributors across diVerent endeavors? O
5. Does it present an inclusive image of the family? @)

00 O O
o000 O O

Gender Fair Media Guidebook






INDICATORS

E. Gender-Fair Language

YE

m
o

L Does it avoid using language that renders women invisible (e.g. generic
male pronoun, generic "man,” terms that end in "man”)?

1 Does itavoid using language that trivializes women or diminishes their
stature (e.g. feminine sufixes or sex-linked modifiers)?

1. Doesitavoid using gendered words with negative connotations?

4. Does it cite names in parallelism?

5. Does it address people in a gender-neutral manner?

0000 O
0000 O
o000 O

F. Social Media Etiquette

1. Does it avoid providing information that can lead to the subjects”
personal social media ccounts?

1 Does it avoid promoting stories of abuse?

1. Does it report an incident objectively instead of sensationalizing it?

4 Doesitrefrainfrom publishinglinks to derogatory ordiscriminatory
content?

5. Were permissions asked priorto posting of photos, videos orother
material?

o 0000
O 0000
o 0000

Gender Fair Media Guidebook






